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=% Barloworid -
& |cading brands Today’s presentation

= Results of first ever Barloworld Annual Namibia CEO
Survey™

= Brings together views of 71 of Namibia’s top business
leaders on wide range of issues

= Mainly e-mailed and postal responses
= Not all respondents chose to answer all questions

= Strict confidentiality so views not attributed to
Individuals

= Wide variety of views highlighted in document but
some consensus too

= Mostly simple frequencies and cross-tabs
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e g Who participated?

Gender of respondents

Female
6

Male
65
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Nationality of respondents

Other 2

European 5

Other African 1

South African 12

Namibian 50
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Mother tongue of respondents

Nama Damara 1

English
18

Otjiherero
6

Oshiwambo
12

Afrikaans
German 18

11
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Ownership of respondents' companies

Public-private
9

Private
54
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Who participated?

Sector of respondents

0 2 4 6 8 10 12 14 16 18

Agriculture |3

Fishing 2

Mining 8
Manufacturing 11

Energy and water 4

Construction | ]1

Trade 4

Travel and tourism

Transport

Post and ICT

Finance 16

Other business services
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Revenues

How do CEOs see 2007?

Outlook for 2007

Operating costs

Imports

Exports

Employees

Fixed investment

0

30

B Much higher
O Higher

B Same

O Lower




Barloworld How do CEOs rate Namibia’s

Leading brands business climate?

Rating of business climate

Very positive

Positive
B For countr
Neutral . y
O For business
Negative

Very negative




23 Barloworld How do CEOs rate the President and

Leading brands his Government?

Rating of President and Government

Very good
Good
O Government
Bad |
Very bad :I
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AR

AR e organisations they belong to?

Rating of business organisations

NMA

NEF

NCCI

Team Namibia

-0.60 -0.40 -0.20 0.00 0.20 0.40 0.60 0.80
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23 Barloworld How do CEOs rate key public

Leading brands agenciest)

Rating of key public services

Geolpgical Survey ‘ ]

Bank of Namibia ]
EEC 7'4‘1
Meat Board 7:|
Municipality 7:|
Agronomic Board 7:|

Emergency services | ]

NAMFISA
NPCT]
Customs

Ifland Revenue

[ | SSC

Reaqistrar of Companies

[ Police

‘ i
Home Affairs

"I'ender Board
Mining (‘Zommlssmner

-1.00 -0.80 -0.60 -0.40 -0.20 0.00 0.20 0.40 0.60 0.80 1.00
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Leading brands parastatals?

Rating of commercial parastatals

NamPower |

Telecom Namibia |

Namport |

MTC |

Namwater | |
NampfiL]
Air Na[mibia

Namibja Airports @ompany

[ TransNamib

[ NamRail

[ Roads Authority

-0.60 -0.40 -0.20 0.00 0.20 0.40 0.60 0.80
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AT

Leading brands can be improved?

Privatisation

None

Some
39
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(ERNgleICTes accessibility?

Government accessibility

Completely inaccessible
2

Inaccessible
4

Very accessible
19

Moderately accessible
16

Accessible
28
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AR e Government’s accessibility?

Impact of accessibility

Very seriously Not seriously at all
8 8

Fairly seriously

Not seriously
26

27
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(ERNgleICTes to the right priorities?

Government priorities

Mostly wrong priorities
26

Mostly right priorities
42
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AL

Leading brands potential lie?

Economic potential

0 5 10 15 20 25 30 35 40

Tourism 36

Mining 17

Manufacturing 7

Agriculture 6

Other 3




S5 Barloworld What do CEOs think about the way

2

LEEEE e land reform is being handled?

Land reform

Helping a bit
8

Hindering greatly

24

No difference
12

Hindering a bit
24
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AT

LEERING IS growth of their operations?

Tax rates

Yes
40




=& Barloworid Do CEOs see low productivity as an

AL

Leading brands issue?

Productivity

Very good Very bad
4 1

Good
17

Average
34
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Ap ~ar : -,
(ERNgleICTes spending on training?

Spending on training as % of turnover

40

38

35

30

25

21

15 ——

100 ——

0%-1% 1%-5% >5%
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L 54

Leading brands institutions?

Rating of educational institutions

Foreign universities |

Foreign polytechnics |

Foreign VTC |

Polytechnic . |

Unam

Seg¢ondary school

Hﬂm

| Primary school

-1.5 -1 -0.5 0 0.5 1 15
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AL

BSOS impact on their businesses?

Impact of HIV/AIDS

30

25
25

20
20

15

11

10

No impact Very low impact Some impact High impact Very high impact
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AT

Leading brands HIV/AIDS policy?

Formal HIV/AIDS policy

Yes
49
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), 4

Leading brands consist of?

Components of HIV/AIDS policy

Information | 48

Education | 42

Counselling | 41

Medical aid 40

Free condoms 35

Free or subsidised ARVs 23

Other | 7

0 10 20 30 40 50 60
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Number of banks used

1 bank
20

3 banks
13

2 banks
24
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Rating of banks

Bank Windhoek

FNB

Standard Bank

Nedbank

-0.20 -0.10 0.00 0.10 0.20 0.30 0.40 0.50 0.60 0.70 0.80 0.90
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e Should Namibia stay in the CMA?

CMA membership

Hinders greatly
1

Hinders a bit
5

No difference

Helps a lot 17

30

Helps a bit
14
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AL

Leading brands infrastructure?

Namibia's ICT infrastructure

Very bad
Very good 1

2

Good
28

Average
26
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P e ot e How should BEE be pursued?

Elements of BEE

Not necessarily equity 10

Deliver performance 27

Buy in at below market price 12

Buy in at market price 31

Force and equity targets 13

Free to choose but not suffer
consequences

35
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), 4

BSOS companies done?

BEE deals
0 5 10 15 20 25
Employee shares 19
Selling equity to BEE partner 23
Procurement from BEE company 20
Charitable trusts 9
Other 8
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AL

Leading brands there is in Namibia?

Perceptions of corruption

Alot

Some

Hardly any

H Between government and business
0O Between businesses

SR B

O Within government

None
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AL

Leading brands experie“ced?

Experiences of corruption

Often 3

A few times 37

Once 9

Never 19




% Barloworld Which business personality working
LeaaingiLrangs in Namibia do CEOs most admire?

) 4
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= Positive about business climate
= Optimistic about 2007

= Believe President doing good job but less positive
about Government overall

= Positive about NMA and NEF but lukewarm about
NCCI and negative about Team Namibia

= Rate Mining Commissioner, Tender Board, Home
Affairs and Police poorly

= Rate Roads Authority and TransNamib poorly
= Believe privatisation can help improve services
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& [eading brands Key messages

- Believe Government generally allocating resources to
right priorities but wasting money on defence, white
elephants and bloated and inefficient bureaucracy

= Believe tourism holds great potential

. Viﬁw globalisation as more of an opportunity than a
threat

= Believe trade protection is justified in specific cases

= Believe labour relations are not bad and racism in the
workplace limited

= Are lukewarm about skills, motivation and productivity
of their workforces

= Spending significant amounts on training
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= Are being negatively affected by HIV/AIDS but have
Introduced policies to deal with problems

= Use more than one bank and rate Nedbank badly

= Believe Namibia’s membership of the CMA helps their
businesses

= Think Government should pursue BEE but are divided
on what BEE should consist of

= See corruption as widespread with perceptions
Informed by actual experiences
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¥ Leading brands Key messages

= Thank you for your participation

= Hopefully this first publication and lessons learnt will
encourage more CEOs to participate next time
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